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Phase 1 Phase 2 Phase 3 

• Baseline Labs
- Biogenetix General Screen +

• Initial Supplementation
- 21day MCK

• Dietary Elimination
- Paleo, AIP, Keto, etc.

• Environmental Cleanup
- Remediation, Air

• Activity Modification
- Exercise, mental/emotional

• Follow up Labs

• Phase 2 
Supplementation

• Dietary change?

• Activity Modification

• Follow up Labs

• Phase 3 
Supplementation

• Dietary change?

• Activity Modification
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